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For a later discussion round: Brings AI more or less chaos? 
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Agenda

ωFoundations: ABI, Synthetic data, and research process

ωApplication I: Contentanalysis

ωApplication II: Qualitative Interviews

ωApplication III: Observations

ωApplication IV: Survey

ωConstruction of synthetic data

ωFuture development  & recommendations
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(1) Robotic: Collaborative Robots (CoBots) and Human-Robot-
Interaction (e.g., Batnecket al. 2020; Keshvarparast et al. 2024).

(2) Autonomous systems (e.g., weapons, cars): in-the-loop, on-the- loop, 
and of-the loop (e.g., Firlej& Taeihagh2021).

(3) Collaborative AI in Marketing: Huang & Rust (2022)

(4) Augmented Marketing: Marketing 5.0 (Kotler et al. 2021).

(5) Co-Intelligence (including: ά/ŜƴǘŀǳǊέ ǾǎΦ ά/ȅōƻǊƎέύΥMollick (2024), 
5ŜƭƭΨ!Ŏǉǳŀet al. (2023).

(6) Augmented Intelligence, e.g., Yau et al. (2021); Hurwitz et al. (2021).

Augmented Brand Intelligence (ABI): A few theoretical references 
points ...
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HI HI HIAI AIAI

1. AI Ignorance 2. Task sharing
3. Augmented 

Intelligence
4. Autonomous AI

in-the-loop out-the-loop
in-the-loop/
on-the-loop

out-the-loop

ñCentaurò ñCyborgò

ABI: Taxonomy
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AI Acceptance Stages by concept m

Stage 2: Fear and 

demystification

Stage 1: Uncanny

fascination

Stage 3: Appropriation 

for self -optimization

Stage 4: Developing 

into an AI professional
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However: AI increases the individual performance (as an expert) 
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(1) AI is accepted and integrated into brand work as a fully-fledged team member.

(2) The specific use case (for example: brand positioning) and not the properties of 
tools form the starting point for augmented brand intelligence.

(3) Brand tasks, systems, and use cases require a meaningful combination of several 
tools from different AI classes(causal, generative, and predictive AI) combined with 
human intelligence and expertise.

(4) Brand managers can only use augmented brand intelligence if they have extensive 
skills and expertise (e.g., mental models, data, creativity, critical thinking, and 
domain expertise).

(5) Humansare responsiblefor the precise description of the task, the selection of the 
most suitable (AI) tools, the input request and the administration of the required 
ŘŀǘŀΣ ŀƴŘ ǘƘŜ ƛƴǘŜǊǇǊŜǘŀǘƛƻƴ ŀƴŘ ŎǊƛǘƛŎŀƭ ǊŜŦƭŜŎǘƛƻƴ ƻŦ ǘƘŜ !L ǊŜǎǳƭǘǎ όάƛƴ-the-ƭƻƻǇέύΦ
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Our understanding of ABI
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Better Decision-Making with Hybrid-/Co-Intelligence Insights 6.0

Insights3.0

SEM
Research

Insights 4.0

CausalAI & 
Automated
Research

Insights 5.0

Augmented& 
Chatbot
Research

Insights2.0

Neuro
Research

Insights1.0

Classical
Research

30%

70%

40%
50%

60%

80%

Insights6.0

Hybrid & Co-
Intelligence
Research
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(1) 
Research 
questions

(2) 
Literature 

review

(3) Model & 
Hypotheses

(4a, 4b) 
Design of an 

empirical 
study 

(qualitative, 
quantitative)

(5a, 5b) Data 
collection 

(qualitative, 
quantitative)

(6a, 6b) Data 
analysis 

(qualitative, 
quantitative)

(7) Writing 
the 

scientific 
paper

(8) Science 
commu-
nication

ABI for the scientific research process

Synthetic Data
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ABI for the business practice process: 5-D approach

DEFINITION
of the

(management)
problem

DATA 
COLLECTION 

DESIGN 
of the

researchplan

DATA 
ANALYSIS

DOCUMEN-
TATION
for the

(management)
DECISION

SYNTHETIC DATA

SYNTHETIC DECISION-MAKING

AUGMENTED INSIGHTS PROCESS
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First Synthetic Data: app. 2.5 years ago
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First Synthetic Data: app. 2.5 years ago
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First Synthetic Data: app. 2.5 years ago
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Synthetic data for (brand) research

Qualitative 
research

Quantitative 
research

Observations
Qualitative
interview

Content 
Analysis

Synthetic data 
are artificial data (here AI-generated) that 

(try to) mimic real-world data patterns

Experiment Survey
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Selected Applications

Science Practice

Content Analysis (Ethnographic study)
Brand Collage analysis
Social Media Reviews

Qualitative Interviews Scale development In-depth Interviews

Observation Predictive Eye Tracking
Mental & 

Facial Emotion Coding

Surveys & Experiments Replications Brand Up Lift Study
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Quick check: Does AI knows a lot about your own already?

ά/ŀƴ ȅƻǳ ƎŜƴŜǊŀǘŜ ŀƴ ƛƳŀƎŜ ǿƘŀǘ ȅƻǳ 
think I look like based on our entire chat 
history? Make it photo realistic and be 

honest with the image. The image 
should be a best guess based on our chat 

history, have some fun with it! Do not 
ask me to upload a photo. Once the 
image has been generated please 

include a detailed breakdown of your 
ǘƘƻǳƎƘǘ ǇǊƻŎŜǎǎ ŀƴŘ ƛƴŦƻǊƳŀǘƛƻƴ ǳǎŜŘΦέ
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Quick check: Does AI knows a lot about your own already?
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SHORT HUMAN-2-HUMAN SURVEY ABOUT YOUR EXPERIENCE

²Ƙƻ ǳǎŜŘ !L ōŜŦƻǊŜ /ƘŀǘDt¢Ωǎ ǇǳōƭƛŎ ƭŀǳƴŎƘΚ

Who usesAI weekly?

Who usesAI daily?

Who uses AI in science?

Who uses AI in business practice?

Who pays for AI use out of pocket?
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WARM UP: ASK CHATGPT THE FOLLOWING QUESTION

Please describe my personality.

Please describe my personality in more detail

/ǊŜŀǘŜ ŀ ǎǘȅƭƛȊŜŘ άŀƴƻƴȅƳƻǳǎέ ǇƻǊǘǊŀƛǘ ƻŦ ƳȅǎŜƭŦ 
regarding my personality depending on your analysis 

above.

LŦ ȅƻǳ ŘƻƴΩǘ ƘŀǾŜ ƻǊ ǳǎŜ /ƘŀǘDt¢Υ !ǇǇƭȅ ǘƘŜ ǉǳŜǎǘƛƻƴǎ ǘƻ 
your favourite LLM (or setup your ChatGPT finally).
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FURTHER SETUP

Access the following Google Drive Folder via this URL:
http://bit.ly/3LLRrK9
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Agenda

ωFoundations: ABI, Synthetic data, and research process

ωApplication I: Contentanalysis

ωApplication II: Qualitative Interviews

ωApplication III: Observations

ωApplication IV: Survey

ωConstruction of synthetic data

ωFuture development  & recommendations
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ωWhich elements are particularly 
striking in the image, and what 
significance do these symbols have 
(semiotic analysis)?

ωWhat does this say about the person 
(psychographic and demographic 
characteristics)?

ωWhich products and brands could be 
of particular interest to this person? 
What is their purchasing behavior 
like?
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Opening example: Ethnographic analysis of (my) office shelf
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Opening example: Ethnographic analysis of (my) office shelf
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IŀƴŘǎ ƻƴΥ !ƴŀƭȅȊŜ /ŀǊǎǘŜƴΩǎ ǇŜǊǎƻƴŀƭƛǘȅ

1. Upload the photo of the office shelf in an LLM (e.g., 
ChatGPT)

2. Use the three prompts:
- Semiotics
- Psychographic profile
- Consumption (products and services)

10 Min
IN

 A
C

T
IO

N

Access the following Google Drive Folder via this URL:
http://bit.ly/3LLRrK9
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Analysis of collages: Art-Based Brand Research
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Brand collages of Adidas
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GenericRTF prompt

Brand collages of Adidas
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Aaker Brand Personality approach

Brand Gender approach
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Mental models (MM): Brand personality
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Brand collages of Adidas: MM-Prompt
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Brand collages of Adidas: MM-Prompt
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Hands on: Analysis of brand collages
10 Min

IN
 A

C
T
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N

1. Upload the nine collages of the 
Adidas.

2. Analyze the nine collages by a 
simple RTF prompt.

3. Conduct a content analysis by 
using the brand archetype 
approach (Mark & Pearson 2001)

- Check, if the LLM knows the 
brand archetype approach

- Analyze the data by using a MM-
RTF prompt
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Access the following Google Drive Folder via this URL:
http://bit.ly/3LLRrK9
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Social Media Reviews
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Hands on: Analysis of brand collages
10 Min

IN
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C
T
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N

Download the Excel file regardingthe social mediamediareview of the
famouswŀƴŘȅΩǎDonuts in LA.

Upload it to NotebookLM:
https:// notebooklm.google.com

Create instant insightsregarding:
Audio overview, videooverview, mind map, infographicetc. (wyw)

Access the following Google Drive Folder via this URL:
http://bit.ly/3LLRrK9
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Scale Development
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Scale Development
(qualitative research)

Scale purification and 
evaluation

(quantitative research)

Mental model


